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THE BEST MIX ON THE COAST SUNNY COAST HITS!

GSL Media — General Competition Terms & Conditions

1  Schedule and Terms of Entry

These Terms of Entry are to be read alongside the specific
promotion details outlined in the Schedule (if applicable). The
Schedule will define promotion-specific information such as the
prize, entry method, and eligibility. In the event of any
inconsistency, the Schedule will take precedence.

By entering any GSL Media promotion, entrants agree to be
bound by these Terms.

2 Eligibility
Entry is open to residents of Queensland and any other states or

territories specified in the promotion Schedule, subject to age
restrictions outlined therein.

Employees, contractors, and immediate family members of GSL
Media, its affiliates, partner agencies, and any other commercial
radio network in Australia are not eligible to enter.

Individuals or households who have won prizes totalling $500 or
more in any GSL Media promotion in the 30 days prior to the start
of a promotion are ineligible to win again during that time frame.

Entrants must register using their true legal identity. Providing
false or misleading details will result in disqualification. GSL
Media reserves the right to request ID, proof of residency and
age at any time.

3 Entry Mechanics

To enter, participants must follow the entry instructions set out
on-air, on our websites, or in any associated promotion Schedule.
Entry methods may include:

e C(Calling a designated number

e  Submitting a web form

e  Entering via social media or SMS

e  Appearing in person at a designated time/location

Entries must be received within the promotion period.
Automated or third-party entries are not permitted and will be
deemed invalid.

Entrants are responsible for any costs associated with entering
(e.g., data, SMS, or call charges).

GSL Media takes no responsibility for technical failures or late,
lost, or misdirected entries.
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Entry Restrictions

Where specified, the number of entries per person may be
limited. Only original entries submitted by the individual will
be accepted.

Entries must comply with method restrictions detailed in
the promotion Schedule and be suitable for public
broadcast and/or publication

Judging Criteria (Skill Based Promotions Only)

Where the promotion is a game of skill, entries will be
judged by GSL Media representatives based on originality,
creativity, and relevance. All decisions are final, and no
correspondence will be entered into.

Prize Draw (Chance Based Promotions Only)

Where the promotion is a game of skill, entries will be
judged by GSL Media representatives based on originality,
creativity, and relevance. All decisions are final, and no
correspondence will be entered into

Prizes

Details of prizes are listed in the promotion Schedule or as
advertised on-air or online. Prizes are not transferable,
cannot be exchanged for cash, and must be accepted as
awarded.

If a prize becomes unavailable, GSL Media reserves the right
to substitute it with one of equal or greater value. Prize
winners may be required to collect their prize from a
nominated location or provide delivery details.

6. Travel and Event Specific Conditions

Where a prize includes travel:

e Winners must travel together with their companions.
e Blackout periods may apply.

e Winners are responsible for travel insurance, visas, and
any additional expenses.

e GSL Media accepts no liability for any changes,
cancellations, or missed connections.

Where a prize includes attendance at an event:

e Entry to venues may be refused for intoxication or
inappropriate behaviour.

e  Dress codes may apply.

e GSL Media is not responsible for changes to events or
appearances by celebrities.



7. Use of Entries and Publicity

By entering, participants consent to the use of their name,
voice, likeness, and entry material by GSL Media for
promotional purposes without compensation.

Entrants grant GSL Media a non-exclusive, royalty-free
license to use their submitted content for promotional,
marketing, and other business purposes.

8. Intellectual Property

All entries must be the original work of the entrant and
must not infringe any third-party rights. Upon submission,
all entries become the property of GSL Media.

Entrants consent to any act or omission by the Promoter
that may otherwise infringe their moral rights under the
Copyright Act 1968 (Cth).

9. Risk, Health, and Safety

Participation in any on-site or physical activity as part of a
competition is at the entrant’s own risk. GSL Media may
require a participant or winner to complete a health and
safety declaration or exclusion of liability form before taking
part.

Criminal checks may be conducted for promotions involving
travel, accommodation, or vulnerable populations.

10. Disqualification
Entrants may be disqualified if they:

e  Violate these Terms or specific promotion rules
e  Tamper with the entry process

e Actfraudulently, offensively, or disruptively

e  Provide false or misleading details

GSL Media reserves the right to withdraw prizes or re-award
them in the case of disqualification.

11. Indemnity

Winners and participants may be required to sign an indemnity
form and release GSL Media from any liability relating to the
promotion, the use of a prize, or their participation.

12. Limitation of Liability

To the extent permitted by law, GSL Media accepts no liability for
loss or damage arising from participating in a promotion,
accessing our website, or accepting a prize.

We are not liable for technical issues, errors in publishing, or
third-party disruptions.

13. Australian Consumer Law

Nothing in these Terms excludes any rights under the Australian
Consumer Law. Where permitted, the Promoter limits its liability
to resupply or payment of resupply costs.

14. Force Majeure

If the Promotion is disrupted by unforeseen circumstances
beyond the Promoter's control (e.g., natural disaster, pandemic),
the Promoter reserves the right to cancel, suspend, or modify the
Promotion without liability.

15. Privacy

Personal data collected will be handled in line with GSL Media’s
Privacy Policy. Entrants consent to their details being used for
administering the promotion and for future marketing
communications, unless they opt out.

If you provide personal information about another person, you
must have their permission.
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